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Wednesday, 8 October 2003

RUGBY WORLD CUP A WINNER FOR AUSTRALIA ON AND OFF THE FIELD 

Two days ahead of the largest sporting event the world will see this year, Austrade’s Chief Economist Tim Harcourt has said the biggest wins of Rugby World Cup 2003 will be made off the field.

“Rugby World Cup stands to bring substantial direct and indirect economic benefits, not only during the tournament itself (10 October to 22 November), but before and after the Cup,” Mr Harcourt said.

“In terms of direct benefits, the Australian Rugby Union (ARU) estimates the Australian economy will get an overall expenditure boost of around $800 million to $1 billion.

“The calculation of direct benefits includes expenditure of international and interstate visitors and also on the participating teams’ transport, logistics and accommodation.  For example, the ARU is contracting a range of suppliers such as buses, VIP transport, match venues, training venues and gymnasiums for the 20 teams vying for the Cup.  

“The Cup is expected to bring around $350 million in benefits to NSW alone with 2,500 jobs and around $2.4 million in payroll tax.  And pool matches in regional centres like Townsville, Gosford, Wollongong and Launceston will see similar results achieved across the country.”

“Around 40,000 tourists will visit Australia and 100,000 Australians will travel interstate during the tournament.  This will mean fuller hotels, more sales of airfares (domestic and international) and no doubt a large boost to domestic beer and wine sales. Indirect economic benefits of the Cup will come from rugby fans doing things between matches, like taking a Barrier Reef trip or going to restaurants.  
Mr Harcourt said Australian exporters would also get a boost from the Cup. 

“Businesses will be big winners from Rugby World Cup, especially those involved in Rugby Business Club Australian (RBCA).  RBCA is the Federal Government initiative that brings together Australian and international business people who are coming out to watch the rugby.  

“Rugby Union has a professional base with strong corporate involvement. It’s also a truly global game.  So there are clear international business benefits from rugby networking.

“RBCA is similar to the Business Club Australia model used by Austrade during the Sydney Olympics. This Club achieved some great wins, including a major export contract for architecture company, Woodhead International.  Through Austrade’s network, Woodhead met with Singapore government officials and scored a $1.3 billion contract to design the interiors at Changi Airport’s Terminal 3, which houses Singapore Airlines. 

Woodhead’s Managing Director Geoffrey Lee said his company’s success was directly attributable to involvement in the Business Club.

“It all started through Austrade’s contacts during the Olympics.  We met the Singapore aviation representatives there, and as they say, the rest is history,” Mr Lee said.
Mr Harcourt said he was confident other Australian businesses would enjoy similar success from involvement in RBCA’s networking events.  

“The networking benefits of the Cup will be enormous for Australian business and the community as a whole,” he said. 

Rugby Business Club Australia membership is free and open to Australian and international businesses.  Companies can register at www.austrade.gov.au/rugby or contact Austrade on 13 28 78.  RBCA currently has more than 6,000 members and 35 per cent of these are international.
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